
The Influence of Media
Connecting Environmental Attention to Governmental Action through 

the Media



Modern role of Media

• Mass Media: 
• Television, radio, newspapers, 

magazines, the Internet and other 
means of popular communication. 

• Increasingly Americans are getting 
their news from the internet, 
especially stories on social media 
• Reliability is often questionable at 

best • 
• High-Tech Politics 
• Politicians and citizens are impacted 

by what they see on the media



The Media as a Watchdog

• Use of Investigative Journalism 
• Media in search of Scandals, 

Scams and Schemes 
• Government remains more honest 

in fear of being found out by 
media 

• Media contributes to negative 
view of government 
• Government Successes less 

reported on than failures



The Media as a Public Forum

• Media allows for the open 
discussion of politics 
• With freedom of speech also open 

criticism of government policies 
• Politicians able to meet with media 

to defend or support policy or 
actions 
• Used as a way to criticize or defend 

policy issues against 
• Ways of selling policy to citizens



Media for Public Engagement – Linkage 
Institution
• Media is used as a way to 

keep citizens informed of 
the actions of the 
government 
• Ex. CNN Student News 

• Media used to get citizens 
active in politics and 
attempts to encourage 
participation 
• Voter Registration



Media for Campaigns 

• Media used as main method for 
campaigning 
• Around 60% of campaign funds used 

for airing ads on television 
• Money from PACs and Super PACs 

primarily used for advertising 
• Mostly used to smear opponents 
• Mudslinging – Using accusations and 

insults to damage the reputation of an 
opponent


